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Three Major Accomplishments

Record first half results

Stronger 4C asset base

Successful operational and marketing 
integration



Financial Review

Dr. Nigel Burton
Chief Financial Officer



2002 First Half -
record results

Turnover up 11% to £10.3 million

Operating profit up 150% to £1.3million

Profit before tax up 79% to £1.46million

£1.6m cash from operations

Cash balances of £8.5 million – 236p per 
share



First half turnover up 11%

Sales revenue (£'000)
6 months ending 30 June

5,596 7,203
9,332 10,333
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Revenue growth highlights
Total revenues up 11%

Strong first quarter
Second quarter flat v prior year

North America up 4%
Europe up 20%

UK,Sweden, France and Netherlands strong
Germany suffers from weak investor sentiment

Annual Report Service up 9%
Major campaign to cross sell Vcall to clients

Fund Info Service up 44%



Gross Margin % improvement 
continues

Gross Margin as % sales revenue 
6 months ending 30 June

56.0% 57.9% 61.4% 66.0% 67.9%
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First half Profit Before Tax up 79%…

Profit Before Tax (£'000)
6 months ending 30 June

291
831

1,268
814

1,458
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…reflecting acquisitions turnaround 
and solid core business growth

Profit Before Tax (£'000)
6 months ending 30 June

291
831

1,268 1,300 1,458
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Strong cash position

£1.6m generated from operations

Cash balances of £8.5m - 236p per share

Employee Benefit Trust owns 620,187 
shares – approximately 16% of the 
company 

Bought at average price of 488p per share
Most share options vest at 1,187.5p per share



Financial achievements 
summary

Solid revenue growth

Restructure complete – cost savings 
delivered

Margin improvement continues

Cash generation 107% of profits

Strong balance sheet and cash balances



Share buy back

Plan to re-purchase up to 931,875 shares (25% of 
share capital) 

Requires shareholder and High Court approval

Tender offer at 700p to all UK shareholders

Attractive way to maximise shareholder value and 
reduce cost of capital

Strong cash position and cash generation
Cash not needed to finance acquisitions



Strategy and Operations 
Review

Peter Wakeham
Chief Executive Officer



Stronger 4 C asset base

Focus on 14 countries

Reinforced commercial relationships with 
Channel Partners

Higher client revenues but net client 
attrition in adverse environment

Customer database grown from 2.1m to 
2.2m – over 1m on email



Successful operation and 
marketing integration

Operations 
Restructuring complete - £500,000 savings delivered
Relocated Vcall - staff seamlessly integrated

Marketing
Unified corporate identity under “WILink” name 
Launched product range brand identity

PrecisionIRTM

PrecisionFMTM



Phase 1: Broaden distribution of the ♣ Annual 
Reports Service

1989 - 2000

One company
One product

WILink/World 
Investor Link

♣ Annual Reports 
Service



Phase 2: Launch of “Inverted T” Strategy 

Build a strong exploitable asset base
= Phase 1

Phase 2:

Exploit asset 
base by 

launching 
and 

acquiring 
new 

products 
and services



Phase 2: Use newly raised capital to finance 
acquisitions

1989 - 2000 First Half 2001
1. One company

One product
2. Three companies

Three products

WILink/World
Investor Link

Seek AIM listing to 
expand product range

Acquisitions in USA and 
Sweden

Wilink/World 
Investor Link

Vcall Inc
Informed Investors Inc.

Annual Reports 
Service

Vcall
Informed Investors 

Forum

Annual Reports 
Service



Phase 3: Integrate operations  at one facility 
under a single corporate identity

3. One company 
Three products

WILink/World
Investor Link

Seek AIM listing to 
expand product range

Acquisitions in USA and 
Sweden

2. Three companies
Three products

1. One company
One product

Wilink/World
Investor Link

Vcall Inc
Informed Investors Inc.

Annual Reports 
Service

Vcall
Informed Investors 

Forum

Annual Reports 
Service

WILink

Annual Reports 
Service

Vcall
Informed Investors 

Forum

Operations re-structuring 
and integration

1989 - 2000 First Half 2001 2001/ 2002



Phase 4: Market an integrated product range 
brand

3. One company 
Three products

WILink/World
Investor Link

Seek AIM listing to 
expand product range

Acquisitions in USA and 
Sweden

2. Three companies
Three products

1. One company
One product

4. One company 
One range

Wilink/World
Investor Link

Vcall Inc
Informed Investors Inc.

Operations re-structuring 
and integration

Sales & marketing 
integration                                 

1989 - 2000 First Half 2001 2001/ 2002 2002 

WILink WILink

Annual Reports 
Service

Vcall
Informed Investors 

Forum

Annual Reports 
Service

Vcall
Informed Investors 

Forum

Annual Reports 
Service PrecisionIR



Successful operation and 
marketing integration

Operations 
Restructuring complete - £500,000 savings delivered
Relocated Vcall - staff seamlessly integrated

Marketing
Unified corporate identity under “WILink” name
Launched product range brand identity

PrecisionIRTM

PrecisionFMTM

Introduced new services



PrecisionIR Services
IRDesktop

web based action and communication centre

InvestorContact
email communications tool

IRProfile
database of investor information

InstitutionalReach
database of over 70,000 institutional contacts, 8,000 investment
firms

PeerEvents
database of over 4,000 interactive earnings call transcripts per
quarter 



“Inverted T” Strategy – mid 2002

14 Countries
4,000+ Clients

2m+ Customers
230 Channel Partners

PrecisionIR™
The ♣ Annual Reports 

Service 
IRDesktop ™

InvestorContact ™

InstitutionalReach ™
Vcall 

PeerEvents ™

Informed Investors

PrecisionFM™
The ♣ Fund Info Service

InvestorContact ™
FMDesktop ™

Exploit asset base 
by launching and 

acquiring new 
products and 

services

Build a strong 
exploitable asset 

base



















2002 – Full Year Trading outlook
Difficult to forecast second half while market 
conditions remain uncertain

Investor appetite for information is weak
Corporations and funds are publicity shy
Revenue growth likely to slow

Focus for 2002/2003 will be on profitable organic 
growth

Roll-out PrecisionIR and PrecisionFM to existing and new 
clients
Continue to add value enhancements to service offering
Maintain tight control over costs and capex
No acquisitions planned or under review



Summary
Growing

Six months turnover CAGR 21.8% 1999 - 2002

Profitable
Six months PBT CAGR 20.6% 1999 - 2002

Cash generative
£1.6m from operations in first six months 2002
£8.5m net cash – 236p a share

Focus on organic growth for balance 2002/2003
Integration of 2001 acquisitions complete, cost savings delivered
PrecisionIR™ and PrecisionFM™ launched
No current acquisition plans

Share buyback plan
Tender offer to shareholders at 700p following EGM 
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